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Safe harbor

Thispresentationand the accompanyingslides(theòPresentationó),whichhavebeenprepared by BhartiyaInternationalLimited(theòCompanyó)solelyfor

informationpurposesand do notconstituteany offer, recommendationor invitationto purchaseor subscribefor any securities,and shallnot form thebasisor

be relied on in connectionwithany contractor bindingcommitmentwhatsoever. No offering of securitiesof theCompanywill be madeexceptby meansof

a statutoryoffering documentcontainingdetailed informationabouttheCompany.

ThisPresentationhasbeen prepared by the Companybasedon informationand data whichthe Companyconsidersreliable, but the Companymakesno

representationor warranty, express or implied, whatsoever,and no reliance shall be placed on, the truth, accuracy,completeness,fairness and

reasonablenessof thecontentsof thisPresentation. ThisPresentationmaynotbe all inclusiveand maynotcontainall of theinformationthat youmayconsider

material. Anyliability in respectof thecontentsof, or any omissionfrom,thisPresentationisexpresslyexcluded.

Certain mattersdiscussedin this Presentationmay containstatementsregarding the Companyõsmarket opportunity and businessprospectsthat are

individuallyand collectivelyforward-lookingstatements. Suchforward-lookingstatementsare not guaranteesof future performanceand are subjectto

knownand unknownrisks,uncertaintiesand assumptionsthat are difficult to predict. Theserisksand uncertaintiesinclude,but are not limited to, the

performanceof the Indian economyand of the economiesof variousinternationalmarkets,the performanceof the industryin India and world-wide,

competition,thecompanyõsability to successfullyimplementits strategy,theCompanyõsfuturelevelsof growthand expansion,technologicalimplementation,

changesand advancements,changesin revenue,incomeor cashflows,theCompanyõsmarketpreferencesand its exposureto marketrisks,as well as other

risks. TheCompanyõsactualresults,levelsof activity,performanceor achievementscoulddiffer materiallyand adverselyfromresultsexpressedin or implied

by thisPresentation. TheCompanyassumesno obligation to update any forward-lookinginformationcontainedin thisPresentation. Any forward-looking

statementsand projectionsmadeby third partiesincludedin thisPresentationare notadopted by theCompanyand theCompanyisnot responsiblefor such

thirdparty statementsand projections.





Company overview

Fashion

Á Designing, manufacturing and marketing of 

fashion products like leather garments, accessories 

and textile garments

Á Design studio at Milan, Italy, supported by local 

design-team at Bangalore

ÁManufacturing units across India and also a state-

of-the-art leather tannery at Chennai to innovate 

leather looks & finishes 

Á ~11% market share in leather garments export to 

Europe

ÁMarquee clients like G-Star, GIII, Calvin Klein, 

Ralph Lauren, John Varvatos, M&S, Esprit, Harley 

Davidson, Zara, Levis, All Saints, Coach, Okaidi

etc 

ÁEmerging urban developer with focus on world class 

designs and amenities

ÁStrategic investment in Bhartiya Urban Development 

which is developing one-of-its-kind township òBhartiya 

Cityó

VSingle largest urban development of its kind within 

corporation limits of any Indian metropolitan city 

VSpans over 125 acres land in North Bangalore with 

developable area of about 17 million sft.

ÁAdditional land near BhartiyaCity to be developed on JD 

model

ÁSetting up leather-SEZ on ~250 acres land at Andhra 

Pradesh

Urban Development
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Corporate structure

Bhartiya City

ÁSpans over 125 acres land in North 

Bangalore

ÁResidential & commercial districts, IT 

parks, hotels, shopping & 

entertainment districts, schools and 

hospital 

Bhartiya International 

(BIL) 

Bhartiya Urban 

Development Ltd.

Promoter holding 

ð46%*

~30% holding

Leather business: 

ÁDesigning and manufacturing of 

leather garments and accessories 

ÁIndiaõs leading leather apparel 

exporter

Textile business:

ÁDesigning and manufacturing of 

textile apparels

Promoter holding 

ð~70%

Leather SEZ

ÁInternational Industrial park for 

leather and leather products

ÁPromoted in JV with Andhra Pradesh 

Industrial and Infrastructure 

Corporation Ltd (APIIC)

*Considering warrants issued post 31st Dec 2015 5



Evolved as leading exporter of fashion apparel; strategic investment in urban infra

01

02

03

04

05

Commenced sales, catering to 15+ 

brands, including prominent catalogues 

1986 ð1990: Enters 

leather apparel space 
ÅLeading exported of leather garments

ÅDeveloped sourcing base in China & Bangladesh 

ÅStrategically invested ~30% into BhartiyaUrban 

Development in 2006 

2001 ð2010: Established leadership in 

fashion; investment in urban development 

Founded as a Carpet Export firm 

in Amritsar and began exports to 

Germany 

1978: Inception

ÅProduct diversification in to leather 

accessories, textile garments & outerwear 

ÅStrengthened team: Industry-veteran Bob 

Moore joined as CEO along with several 

other key hires

ÅSuccessfully launched òNikko Homeó 

brand

2011 ð2015: Expanding 

horizons 

ÅRaised ~INR 7 cr via IPO, set up first garment unit (54K pc pa) 

ÅAcquired leather tannery at Chennai

ÅSet up marketing office at Italy and New York

ÅSouring office in HK

1991 ð2000: Vertical integration 
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Experienced leadershipteamé

Snehdeep Aggarwal, Founder ðChairperson
V FoundedBhartiyaGroupin 1987

V Builtrelationshipswith60+ high-fashionbrandssuchasHugoBoss,Armani,Zara and Mangofor thecompany

V TookBhartiyaglobal withoperationsacrossAsia,Europeand theUSAand marketingofficesin Europeand USA

V S Mani, President (Finance)
V CAwithabout27 yearsof experience

V Extensiveexperiencein all theverticalsand facetsof finance& accounts,bothin domesticand internationalarena

V HasservedasCFOat Cipla; alsoheldseniorfinanceleadershiprolesin Wockhardt, VIP,GlenmarkPharmaceuticalsand Mercator

V Responsiblefor CorporateFinanceincludingfunding& treasury, Accountsand managementreporting, controls,investorrelations,

B&FPA,businesstransformation, strategictie ups,capitalmarketinitiatives,etc.

Alok Nigam, Sr. Vice President (HR)
V Managementand Law graduate with AdvancedLeadershipProgramfrom INSEAD,Singaporeand AdvancedHRProgramfrom

MichiganUniversity. HasworkedwithBhartiAirtel ,IntexTechnologies, LuxorParker,Glaxo and GoodlassNerolacPaints

V Responsiblefor talentrejuvenation,HRpolicies,learning& Development, culturaltransformation

Ajay Malhotra, Executive Director (Corporate Strategy)
V CAand CompanySecretary,withabout25 yearsof experience

V Earlier,GroupCFOof BhartiyaInternational

V HasservedasEVP-Financeat Fullertonand Citigroup

V Responsibleto draw outBhartiyaõsgrowthvision,newinitiativesand businessstrategies, strategicbusinessplanning,capital market

strategy,strategictie - ups, alliance, investorrelationsstrategy,M&A initiatives,etc
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é Supported by professionals across businesses.. Fashion

Nikhil Aggarwal, Director (Europe apparel business)
V Holdsan M.EfromUniversityof Pune,Indiaand MBAfromClemsonUniversity,USA

V OverseestheEuropeapparel businessbasedoutof Milan

V Isresponsiblefor nurturingrelationshipswithglobal industryleadersand providingstrategicinputsfor Europeoperations

V Priorto joiningBhartiya,NikhilworkedwithE&Y(USA)

Robert Burton Moore Jr., CEO (Fashion business)
V Studiedat Universityof Mississippiand receivedtheTaylorMedal in 1988

V HeadstheoverallFashionbusiness,withstrategic& operationalleadership

V Wasnamedamongstthetop 20 MostPowerfulTannersin World in LeatherInternationalMagazine,2012

Vijaya Raghavan, COO (Leather 

apparel)

Has served as COO - Gokaldas 

Exports prior to joining Bhartiya

Manoj Khattar, Sr. Vice President (Finance & Accounts)
V CharteredAccountant

V Isresponsiblefor all financialmattersincludingcapital-budgeting,planning& management,internalcontrolsand audit & hasover29

yearsof corporatefinanceexperience

V Earlierhehasservedin varioussectorslike ConsumerDurables,HeavyChemicals

P S Suresh, COO (Accessories)

Earlier CEO of a business division of 

Pearl and CEO of Adidas Business, 

Arvind. Is a alumni of IIT Roorkeand 

IIM Calcutta

Arvind Dhingra, Business Head (Textiles)

Was earlier MD at Mistletoe Apparels, 

Belgium
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é Supported by professionals across businesses.. Urban Developement

Arjun Aggarwal, Managing Director (BhartiyaUrban Development)
V MBAfromTanakaBusinessSchool,ImperialCollege,London

V 13 yearsof professionalexperiencein infrastructureand real estatedevelopment

V Playeda key role in foundingthe real estatebusinessof the BhartiyaGroup and drivesthe executionof BhartiyaCity. Underhis

leadership,Nikoohomesbecamethefastestsellingresidentialhomesbrand in Bengaluru

Shailesh Pathak, Executive Director (Bhartiya City)
V Responsiblefor thegroup'sforay intonewventuresin city developmentand socialinfrastructure,

V Has 29 years post MBA experience,13 years in financial services- private equity & project finance,I-banking, international

fundraisingwithICICIGroup,IDFC,SREIInfra aswell as16 yearsat very seniorlevelswithGovernmentof India,asIASofficer

G Raghavan, CEO (Bhartiya City)
V MBAfromIIMAhemedabadwith30 yearsof experience

V Functionalexpertisein sales, marketing,productdesign& developmentin multitudeof industries

V Has servedas CEOfor NIITõscareer building solutionat global level; Earlier ManagingDirector,IngramMicro and President&

ExecutiveDirector,CarrierAircon

ShamasunderR J, CFO (BhartiyaCity)
V MBAwith29 yearsof experience

V HasservedasCFO,OzoneGroup; prior to that workedwithBrigadeEnterprisesasVicePresidentðFinance. Also,workedwithHDFC

Bank,ING Vyasabankand CorporationBank
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Diversified product portfolio

Leather Outerwear (67%*) Leather Accessories (13%*) 
Textile Garments/ Textile Outerwear 

(21%*)  

4 India's largest exporter of leather

apparel for morethantwo decades

4Productsincludecoats,jackets,etc.

4Presenceacrossthe value chain -

designing, manufacturing and

marketing

4Catersto 100+ brands

4Productsinclude bags and leather

accessories

4 Factory in Chennaihas an annual

productioncapacityof over 1000 K

bags, belts, wallets and other small

leathergoods

4Products include Men, Women &

Childrenõswear

4Outwear products include Coats,

Jackets,Blazers,Wrapsetc.

4Suppliesto leadingbrandsin Europe

*FY15 Revenue Share 11



Catering to marquee global clients

Leather

Textile
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Production capacity of 700K pieces p.aof leather garmentsé 

Garments(5 Units), 

Bangalore 

Accessories manufacturing 

Tada, AP

Tannery & Accessories manufacturing 

, Chennai Garmentsunit, Ambur

Manufacturing

Å Leather Garments: ~700k pcs pa, 

expandable to 1mn pcs

Å Accessories: ~1000k units, plan to 

expand to 1500k units

Å Tannery: ~15,000 skins/day

Design, Sales & 

Marketing 

Milan, Delhi  

and Bangalore

Sourcing 
Bangladesh and China
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ésupported by In-house leather tannery and design studio

Leather Tannery Milan Design Studio

ÁState-of-art tannery, established in 1997 

as global hub for leather procurement 

and finishing 

ÁAllows creating of new finishes and 

colours ðkey element of BILõs value 

proposition 

ÁSourcing raw material from globally 

competitive centres - New Zealand, UK, 

Spain, France, Italy, Middle East and 

Latin America

ÁFull-time Italian expert to help bring 

about òEuropean finishes at Indian costsó 

ÁFounded in 1998 ðemerged as single-

largest USP 

ÁDesign & Research base in the fashion-

heart of Europe 

ÁDedicated team of designers, supported 

by highly influential consultants 

ÁCustomer-support centre: deeper client 

engagement 

ÁPrivate-label collectionðstrong capability 

show-case 

Presence across the value chain
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555

FY11 FY12 FY13 FY14 FY 15

Strong growth of fashion business

Revenue growth ð30% GAGR 

Revenue in Rs Cr

Á Growth driven by volume growth across 

categories:

V Capacity of ~700k leather 

garments (current production: 

~550k units)

V Plans to take accessories capacity to 

1.5x (current production: ~1000k 

units)

Á Growth drivers:

V Newer categories - leather 

accessories and textile business

V Leverage strong relationships with 

existing clients

V Capacity expansion in both 

segments

V Expansion into newer geographies

Segment 

Revenue
FY11 FY12 FY13 FY14 FY15 CAGR

Leather Products 180 227 264 337 441 25%

Textile 14 21 39 78 114 68%
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BhartiyaInternational SEZ

Á Indiaõs first dedicated leather product SEZ 

Á Spread over 250 acres

Á Less than a 90-minute drive from the commercial and industrial hub of Chennai 

Á Well-connected by rail, and road, and is in close proximity to three major ports and two international 

airports 
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Strategic focus on urban development

ÁNikooHome brand has set new benchmark in for quality of home

ÁNikooHomes Isold in record time, became the fastest selling home brand in Bangalore

Á In 2013, the project won the Best FuturaMega Project at the MIPIM Asia Awards 

Successful launch and 

execution of òBhartiyaCityó

ÁMD ArjunAgarwal has 13+ years of experience in infrastructure & real estate 

development

ÁSuccessfully built up a team to oversee urban development projects

ÁSupported by professionals for design, marketing, etc.

Strong execution team in place

ÁCollaborated with the finest architects, interior designers and landscape architects from 

around the world

V Perkins Eastman, Cox, BDP Khandekarfor master planning

V Broadway Malayan for residential, retail and hotel

V Edifice for the IT Park, amongst many others

Tie-ups with project partners 

of international repute
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�^���Z���Œ�š�]�Ç�������]�š�Ç�_��- A city within a city

Six  teams of 

architects and urban 

planners over six 

years have designed 

the city 

Design to Delight

Integrated township 

with schools, 

hospitals, shopping, 

parks, entertainment 

options, etc.

Community Living

Work place at 

walking distance 

from home ðmore 

productive at work 

and more relaxed at 

home

Walk to Work

Hand crafted Italian 

furniture, Street light 

that multitask as 

surveillance cameras 

and Wi-Fi ports, and 

many more

Smart Solutions

�^���]�š�Ç���}�(���:�}�Ç�_�������•�]�P�v�������(�}�Œ���‰���}�‰�o�����š�}���>�]�À���U��Work, Play and Dream
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